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The global frozen ready meal market is set to 
witness growth at a CAGR of 8.2% and top 

a valuation of USD 89.7 Bn by 2032.
In recent years, ready-to-eat food has emerged as 

one of the most diverse divisions of the worldwide 
ready-meal market. A rise in convenience patterns, 
as well as a simultaneous increase in need for 
customised meal options, has resulted in strong 
desire for frozen packed meals. The frozen food 
and beverage industry is perceived as a yet another 
shop for consumers on the go, with everything 
from frozen desserts to appetisers and meals 
available.

Because of its microbiological and fungal-free 
qualities, frozen ready meals are in high demand 
in developed countries. Frozen packaged food 
manufacturers are now incorporating nutrient 
advantages alongside taste to appeal to a broader 
clientele seeking health and flavour.

Advances in technology to conserve frozen and 
partly prepared food, as well as substantial changes 
in the retail business, all promise positively for 
market players in the near future. The frozen ready 
meal industry would be worth more than USD 89.7 
billion by 2032.

Frozen convenience meals sold by food supply 
chain companies remain a major source of income. 
Convenience stores are expected to extend their 

Increased convenience offered by frozen ready meals
Rising availability to propel market growth

frozen ready meal range in the near future, while 
online sales will tap into previously undiscovered 
market opportunities.

In industrialised nations, where demand is higher 
than in other countries, frozen ready meals are 
now becoming incredibly common. The spike 
in the number of individuals working in rising 
economies such as China and India, and the trend 
toward longer and more unpredictable working 
hours, has led in a gradual shift away from the 
traditional model of daily cooking. Frozen ready 
meals are likely to grow in popularity in such 
countries as a result.

Convenience meals are growing in popularity in 
the packaged food industry due to its easy and 
portability. Organic convenience foods are also 
becoming more famous as they are certified natural 
things that may be used to substitute a full meal 
and are better than normal ready meals due to 
component differences.
 
Key takeaways from market study
l �The frozen ready meal market is expected to 

expand at CAGRs of 5.4% and 6.2% in US and the 
Middle East & Africa, respectively, through 2032.

l �The European frozen ready meal market is 
currently pegged at 25.2% share of total market.

l �The frozen ready meal industry in Asia – pacific 
region, except Japan, is predicted to increase at 
a healthy 4.7 percent.

Report based on Future Market Insights Study
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Campbell’s main business operations, such 
as its important soups, pre-cooked meals, 
shelf-stable beverage portfolio, and large snacks 
portfolio, are now grouped under this new 
company.

Conagra Brands: In the year 2019, Pinnacle 
Foods acquired the company. Pinnacle’s 
takeover of specialised gluten-free confectionary 
companies such as Udi’s and Glutino may boost 
Conagra Brands. With this purchase, the company 
will combine two catalogues with commercial 
growth to build a USD 12 billion corporation 
with leading brands in the frozen, snacks, 
refrigerated food and grocery sectors.

l �Customer demand for healthy, nutrient-dense 
foods is boosting sales of frozen ready meals in 
various regions throughout the world.

l �Frozen chicken and frozen snacks contributed 
for more than 60% of the worldwide frozen 
ready meal markets in 2022, according to 
product type segmentation.

l �Covid-19 pandemic outbreak benefited 
the frozen ready meal business due to its ease. 
Because many singles were limited to their 
homes and apartments, they had to depend 
on fast and ready-to-eat meals to sustain life. 
Due to the covid shutdown and social distancing 
practises, diners as well as other businesses 
were  huttered, increasing market demand for 
frozen ready meals.

Targeting the food and beverage  
business would result in large earnings  

for frozen ready meal producers.  
Because of the increased consumption  
of healthy diet goods around the world,  

the health alternatives business  
could be a prospective market  

for frozen ready meals.

FROZEN READY MEALS

“

“

Competitive landscape
To improve the quality 
of products, major makers 
of frozen ready meals 
are concentrating heavily 
on research.

McCain: In 2018, the business formed a relation
ship with Forno de Minas, a well-known cheese 
manufacturer. McCain bought 49 percent stake in 
Forno de Minas in this deal.

Campbell Soup Co: The company had a complete 
restructuring in 2018 to strengthen its presence 
in the rapidly changing foodservice sector. SR
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With energy costs rising and food retailers 
looking to improve the shopping environment for 
customers, Insulated Structures has developed 
an effective solution to reduce the cost of 
in-store refrigeration while enhancing the 
customer experience.

Insulated Structures doors are easy to retrofit on 
in-store cabinets to reduce the energy required 
to keep chilled foods at the correct temperature.

Meanwhile, customers are able to clearly see and 
access the products on offer. Reduced energy 
requirements means smaller refrigeration plant 
selection for new stores. These savings will offset 
the cost of the doors. Up to 40% reduction in 
refrigeration requirement has been achieved. 

• Reduced Energy Consumption 

• Extended Product Shelf Life

• Double Glazed Argon Filled Void for 

Better Insulation 

• Optimal Product Temperature

• Glass Doors have Optional Mullion Lights

• Handles Included

• Up to 40% Energy Saving

• Solution for New Cabinets or Retro Fitted 

on Existing Cabinets

• Doors are Spring Loaded

• Less Cold Air Spillage - Warmer aisles

• Proudly South African

*Lease to own option over 12, 18 & 24 months now 
available to qualifying customers.

LEASE TO OWN & PAY WITH SAVINGS ON YOUR 
ELECTRICITY BILL

Up to 40% energy 
saving with our 
Close the Case 

Glass Doors

ways to save benefi ts aspects

ENERGY EFFICIENCY

NEW OR EXISTING

ENVIRONMENT RESPECT
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•     Reduced energy consumption

•     Extended product shelf life

•     Double glazed argon filled void for 

       Better insulation

•     Optimal product temperature

•     Glass doors have optional mullion lights

•     Handles included

•     Up to 40% energy saving

•     Solution for new cabinets or retro fitted  

       on existing cabinets

•     Doors are spring loaded

•     Less cold air spillage - warmer aisles

•     Proudly South African

THE BENEFITS OF USING
INSULATED STRUCTURES 
RETROFIT GLASS DOORS

• Reduced Energy Consumption 
• Extended Product Shelf Life
• Double Glazed Argon Filled Void for 

Better Insulation 
• Optimal Product Temperature
• Glass Doors have Optional Mullion 

Lights
• Handles Included
• Up to 40% Energy Saving
• Solution for New Cabinets or Retro Fitted 

on Existing Cabinets
• Doors are Spring Loaded
• Less Cold Air Spillage - Warmer aisles
• Proudly South African

UP TO 40% ENERGY SAVING

‘CLOSE THE CASE’ ON HIGH ENERGY COSTS. INTRODUCING RETROFIT GLASS DOORS THAT 
PAYBACK IN ENERGY CONSERVED! 

CLOSE THE CASE GLASS DOORS

BENEFITS

*Lease to own option over 12, 18 & 24 months now available to qualifying customers.

 Remote Refrigeration Cabinets  Cold/ Freezer polyurethane insulated panels  Refrigeration equipment  Service & Monitoring

FOR ANY OTHER ENERGY 
SAVING PRODUCT ENQUIRIES, 
PLEASE FEEL FREE TO GET IN 
TOUCH WITH US.

GET IN TOUCH WITH US QUERY? SEND US A MAIL VISIT OUR WEBSITE
+27 (0)11 462 2130 sales@insulated.co.za www.insulatedstructures.co.za
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