GETTING ONLINE

Social media

Your first steps online to increase your store

By Arnaud Blanchet

Founder and CEO
of Shop-it

y 2025, the number of social media
users in South Africa is expected
to grow by 30% to reach a total of 40
million. 80% of them visit Facebook
or Instagram daily and 56% say that
when they buy online, their choices are
influenced by social media.

With this rise in user numbers and
its importance in shopping decisions,
setting up your social media accounts
correctly becomes key to convert those
users into new customers for your
supermarkets or wholesale stores and to
grow your sales.

In the previous article, we explained
how your store can benefit from the
rise of eCommerce. Today, we will
explore social media to understand how
supermarkets and wholesalers can use
them to bring visibility to their brand
and to grow their sales in-store.

visibility and grow your sales

66 /s you grow your
online audience, you will
learn more about your
followers and can grow
your online presence

on other social media
networks they use like
Instagram, YouTube

or Twitter. Rl

Each of these networks has
specific characteristics that you
will need to adapt to in order to
grow the visibility of your store
and attract potential customers.

Lastly, Google remains the

Image courtesy of Kerde Severin, Pexels [eading search engine and is

Three free online tools

Get a strong online reputation for your stores on Facebook page,
WhatsApp Business and Google My Business.

There are dozens of social media channels but the most efficient

to start with for supermarkets and wholesalers are Facebook

and WhatsApp as they are the two most used social networks in
South Africa. Over 95% of Internet users are on WhatsApp and

over 85% are on Facebook.

used by a majority of Internet
users. Registering your store on Google is
a very efficient way to show up in online
searches about grocery shopping in your
area.

In the next paragraphs we will share with

you our best tips to setup your accounts on
Facebook, WhatsApp and Google.
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Legend HR Support /

Easily see where all your employees are.  /
And it also does payroll. |

HR Dashboard

Personnel Details

A highlight of some of HR Support's features:

* Quick overview of who is absent, late for work, on break or » Tax bracket thresholds are automatically updated on a
leave via our time and attendance dashboard. yearly basis.
* Links to most industry leading fingerprint reader devices. » Payroll is directly linked to the time and attendance
* Easily access and edit employee records. register, ensuring that employees' salaries are accurately
A statistical overview of all these records can be viewed reflected by the hours worked.
on our HR Dashboard.
Contact us to find out more about HR Support and how it will benefit your business. ° @
' Ground Floor, Sami G Office Block,
L LegendS\/StemS 80 Greenvale Road, Germiston, 010 013 2465 Find our more on legendsystems.co.za



GETTING ONLINE

Get your store on

a Facebook page in 10 minutes
Facebook is used by more than 27 millions South
Africans today and this number is expected to
increase by 40% in the next three years. Building
a strong Facebook community will be an asset
for your business. Here is some advice to easily
launch and run your Facebook page.
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Step1.
Create your Facehook page

Creating a Facebook page for
& your business is free and will
take you less than five minutes.
First, to create a page on
Facebook for your business you
must have a Facebook profile.
Every Facebook page is linked
to at least one Facebook profile.
You can use your personal
profile if you have one or you
can create a specific profile that
you will only use to create your
Facebook page.

sy

.

0 Desktop preview
Pages » Create a Page o o
Create a Page

Page information

Page nan Q)
JEK Wholesalers °

Use the name of your business, brand or organisation

P » ‘@
or a name that explains what the Page is about. Learn
More
Category (required) o

Supermarket X

Choase a category that describes what type of
business, arganisation or topic the Page represents

You can add up to three
Lf

Description

Supermarket
J&K Wholesalers is situated in Phillipi. P

"Putting more rands in your hands" is

our aim,

Home About Photos
Write about what vour business does. the services

You can add images, contact info and other details
after you create the Page.

[ ]
Create Page

About

J&K Wholesalers

Videos More »

Once you are on your

Facebook profile, follow these
three simple steps to create your
Facebook page:

@ Click on ‘Pages’
@ Click on '+ Create a new page’

© Fill in the page name (the
name of your stores), the
category (select the most
accurate) and write a short
description of your activity.

8
o \\\

@ Message Q,

pl Create Post
@
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Want to improve your efficiency and profitability?

Integrated retail

management
solution

giving you the edge

® o @ ©

Retail Enterprise Mobile Financial Loyalty eStore eReplenish  Value Adds Fuel
Integration

+27 21 556 2724
webinfo@archsoftware.co.za
www.archsoftware.co.za
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GETTING ONLINE

Step 2. Setup your page to he recognisable and useful

Once your page is created, add your logo as

Fill in all the practical information that will enable

a profile picture € and a good quality photo of potential customers to visit the store or get in
your store as a cover photo @. This will bring touch with you: opening hours, phone number,
a strong brand identity to your Facebook page and  WhatsApp number, email address, physical store
make it easily recognisable by Facebook users. address, etc.

Manage Page

B J&K Wholesalers ~

Vo) M in i "
& eta Business Suite -
Inbox |
® 18 new comments /
Planner

Publishing Tools

News Feed

&9 Business apps

O rome

@ WhatsApp tools

Finally, once your page is setup, start posting
information (your specials for example) and answer
every comment or message €) that you receive on
your page to build engagement and loyalty from
your followers.

U NGEMORE

VISIT US AT:
[ Ja[K J&K Wholesalers

' o PO IRET P
. JAYVNOIeSalers - supermarket

Home Groups Events Reviews More »

Access all of your business tools in one place

’4' ) Create and schedule posts, manage your Inbox, view insights and more in Meta Business Open Now C’;

Suite

€D Profile picture: Click on the camera icon to change it.
@) Cover picture: Click on the ‘edit’ icon to change it.

{I{ WHBLESALERS;

RANDS¥#INRY,O U REHA'N D Si! S5

/" Edit WhatsApp

e - -

€) Inbox: Click on it to see all the messages and comments you receive
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GETTING ONLINE

Use WhatsApp Business to connect with your customers and to start selling online

Only 21% of emails and SMS are ever opened
but an impressive 98% of WhatsApp messages
are read by their recipients. This makes WhatsApp
the most efficient tool to communicate with your

customers.

WhatsApp Business is a free tool that you can
download and start to use in minutes. You can
use it to communicate with your customers, send
them your specials and even start selling online.

Here is how to easily get started:

Step 1. Get a dedicated phone number and
download WhatsApp Business app. Use it on

a phone or your laptop (using WhatsApp Web).
Make sure to add your logo as a profile picture
and to use your store name as your WhatsApp

profile name.

Step 2. Share your WhatsApp number
everywhere: add it on your Facebook page,

on your Google Business profile, add it on your
promotions leaflet and on your till receipts for
example. Make it easy for your customers and
potential customers to find it and get in touch

with you.

Step 3. Be reactive and answer all the messages
vou receive regularly. Prepare template replies to
answer the most common questions you receive
(on your opening hours, on prices of best sellers,
or on your promotion dates for example).

WhatsApp Business

E W‘ WhatsApp LLG

About this app

Simple tool for businesses 1o talk to thair
customers,

#4 wop frea In communication
Rate this app
Tel othérs whal you think

1+ S+ R S  {

] - 4

1§ Business tools

+27 76 99¢
™ Phot

SONJA W2

Nwabisa

New group

New broadcast

Labels

Linked devices

Starred messages

¥£ Settings

*  Vanessa

Step 4. Ask your contacts to save your WhatsApp
number in their contact list and save their numbers
in your contact list. This step is key for you to use
the WhatsApp broadcast list feature: it enables you
to send a message to over 250 contacts at once.
Broadcast messages are the perfect tool to send

your specials to your customers.

204 WG

= Business tools

Business Profile
Catalogue

Messaging
Greeting message
Bl weicome new custon
amatic ¥
Away message
Quick replies

frequent messanes

Labels

I

Reach more customers

Step 9. Create a WhatsAnp catalogue
to start selling online and highlighting
your best specials.
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GETTING ONLINE

Make your store visible on Google by registering on Google My Business

Google is the most visited website worldwide

and it is still the default search engine for most
Internet users. Google Business Profile Manager
What do your potential customers find when
they google the name of your business or when !
they do a grocery related search in your area?
To make sure that your store appears in these
search results, ){ou can register your store on - Gooale Find and manage your business
Google My Business. .
The Google My Business registration is free and J&K Wholesalers B
only takes a few minutes. Once validated, your O\ lype your business name
business will appear in the local establishments J&K Wholesalers
corresponding to the user searches. It will give your : Z?f;’fs"t
10 Stock Road
business both visibility and credibility. A completed Phiippi, Cape Towr e o 0 o turnkey and
Google My Business account gets four times more auld V AN S managed
clicks to their website (that can be your Facebook | | | Str:)l'rzs o
page), phone number or directions to the shop. Sl s " Add your business to Google supermarkets
and
step 1. To create your account, you will just need @ . [} < YVhA%l(?Sé‘IEFS
IN Alrica,
a Google email address (a Gmail account). You g as well
can use your personal Gmail address or create as digital
. Q@ 10 Stock Road Q marketing
a specific one for your store. Philippl, Cape Town [ services to
e grow your
Siep 2. Once you're connected to your Gmail sales.
address, visit the Google Business Profile Manager
(https://business.google.com/create). Click on Your store is online! Now it is time to build a community
‘Add your Business to Google' and follow the steps. Creat Facebook i WhatsA Th ‘ot iU be t th th
It will only take less than five minutes to finalise reé Ng a Faceboo page., >¢ _ Ng Up @ WhatsApp € ne>f >tep wi .e O €ngage wi 5 ,
: . : Business account and registering your store on community by creating content that they will
your business registration. ) i ) ) o )
Google My Business is free and only takes a few share with their network, designing online
And voila! Your business is now highlighted on minutes. It already creates tangible value for your campaigns to attract new customers, and starting
all the Google searches that correspond to your business as it increases your visibility and enables selling online. We will deal with these topics in
activity and location. you to start building a community of customers. our next article next month. SR
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STEALTH WIPES NOW OFFERING :
- Sanitising Wipes

- All Purpose Wipes

- 70% Alcohol Wipes

STEALTH|

ALL PRODUCTS OFFERED IN DIFFERENT P
SIZE VARIANTS --
- 100 Wipes 70% ALCOHOL WIPES
- 200 Wipes
- 500 Wipes OF BACTERIA
_ 1000 Wipes FUNGI AND GERMS
- 2000 Wipes STEALTH

L WIPES ,E|
Please contact us for more info. ° @

031 705 3462 www.stealthwipes.co.za 24- 30 Anderson Road Hammersdale, Durban ENQUIRE NOW



FROZEN READY MEALS
Report based on Future Market Insights Study

Increased convenience offered by frozen ready meals
Rising availability to propel market growth

he global frozen ready meal market is set to
witness growth at a CAGR of 8.2% and top
a valuation of USD 89.7 Bn by 2032.

In recent years, ready-to-eat food has emerged as
one of the most diverse divisions of the worldwide
ready-meal market. A rise in convenience patterns,
as well as a simultaneous increase in need for
customised meal options, has resulted in strong
desire for frozen packed meals. The frozen food
and beverage industry is perceived as a yet another
shop for consumers on the go, with everything
from frozen desserts to appetisers and meals
available.

Because of its microbiological and fungal-free
qualities, frozen ready meals are in high demand
in developed countries. Frozen packaged food
manufacturers are now incorporating nutrient
advantages alongside taste to appeal to a broader
clientele seeking health and flavour.

Advances in technology to conserve frozen and
partly prepared food, as well as substantial changes
in the retail business, all promise positively for
market players in the near future. The frozen ready
meal industry would be worth more than USD 89.7
billion by 2032.

Frozen convenience meals sold by food supply
chain companies remain a major source of income.
Convenience stores are expected to extend their

frozen ready meal range in the near future, while
online sales will tap into previously undiscovered
market opportunities.

In industrialised nations, where demand is higher
than in other countries, frozen ready meals are
now becoming incredibly common. The spike
in the number of individuals working in rising
economies such as China and India, and the trend
toward longer and more unpredictable working
hours, has led in a gradual shift away from the
traditional model of daily cooking. Frozen ready
meals are likely to grow in popularity in such
countries as a result.

Convenience meals are growing in popularity in
the packaged food industry due to its easy and
portability. Organic convenience foods are also
becoming more famous as they are certified natural
things that may be used to substitute a full meal
and are better than normal ready meals due to
component differences.

Key takeaways from market study

® The frozen ready meal market is expected to
expand at CAGRs of 5.4% and 6.2% in US and the
Middle East & Africa, respectively, through 2032.

® The European frozen ready meal market is
currently pegged at 25.2% share of total market.

® The frozen ready meal industry in Asia — pacific
region, except Japan, is predicted to increase at

a healthy 4.7 percent.



