STOREWATCH: Montana FLM
Jaime van Aswegen

Montana Food Lovers Market

Theatre of Food

I n the bustling capital of Tshwane, we find the
newly refreshed Montana Food Lovers Market.
The store has recently been upgraded to enhance
the local shopper experience with their signature
touch. The 2 500m? retail shopping space brings
all the favourite FLM features and more.

The waving scarecrow welcomes shoppers to
the classic bulk fruit and vegetable section with
fresh seasonal cherries being the star of the show.
The extensive range of fresh produce glistens
under the strategic LED Lighting system in store.
The energy efficient lighting and refrigeration
system has been installed to ensure a reduction
in the carbon footprint of the store. Shelves,
aisles and bulk heads have been enlarged to cater
for a wider range of in-store items and to assist
with social distancing.

The store offers a vast range of vegan and health
products, as well as the famous self-service nuts,
sweets and treats. The wine department will delight
wine lovers with a curated selection of local wine,
Method Cap Classique and imported Prosecco.

Fresh Society is geared with range of fresh fruit,
smoothies, smoothie bowls, wraps, salads, pitas
and more. All these are readily available alongside
the convenient Grab & Go selection of meals.
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STOREWATCH: Montana FLM

The hot food department keeps customers spoiled
for choice. It boasts delicious prepared foods such

as Crispy Chicken, Bubs Fish & Chips and Pie O'My.

The substantial Butcher Block section is fully
equipped to satisfy shoppers’ braai time meat
favourites with ready packs on-shelf and butchers
waiting to cut your choice of meat upon request.
The group has sourced an extensive range of
seafood and Mediterranean-style items to serve
seafood lovers to their hearts’ content.

This stand-alone store has recently introduced
a simple range of personal care, cleaning and other
household products to ensure shoppers can make
necessity purchases at the store. The aim is to
create an all-encompassing ‘Theatre of Food' that
ticks all the boxes and gives a shopping experience
of incredible value and quality.
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We

access to fresh food being the global

norm rather than the exception.

Emerson revolutionizes how food is kept cold
and safe as it is transported from farm to fork.

Emerson.com/WeSeeColdChain

\
Learn more, contact us: é

Email: comresmea.marketing@emerson.com

N
Tel: +2711 451 3700 EMERSON
CONSIDER IT SOLVED
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Burger Patty
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www.bizerba.co.za | sales-za@bizerba.com
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‘Ready-to-go’ meals
for the lunch time rush
— whether you like fresh,
sweet or savoury —
the shopper is spoilt
for choice
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PlasticCrates.co.za
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With fridges filled
to the brim, great visual
displays, food sampling
and good pricing,
the shopper is always
top of mind
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Food zones are
clearly demarcated
for ease of navigation
through the store
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Building a Nation

The South African consumer goods
trade is full of stories — of success
and failure; of challenges overcome
and strategies that didn't work out;
of single ideas that grew into
multi-billion rand businesses;

of what the next ten years holds
for the industry.

Trade Intelligence is at the centre of this
community, rooted in the stories on

which the retail trade is built. We believe
that to work effectively with your trading
partners you need to understand their
stories and what they mean for your team
and your business. We actively listen to
these stories every day in the trade, we
supplement them with meticulous research,
and then we package them for you in
ways that enable your team to build more
meaningful, profitable and people-centred
trading relationships.

These relationships form the foundation of
our great industry, and thus contribute to
the economic health of our country

— a nation of storytellers.

@ Retail Research

We'll provide you with the insights
and information necessary to craft
customer-effective business plans and
services through unique channel and
retailer profiles

ing a Story, Connecting an Industry,

m trade intelligence

—+—  School of Retail

o i

We'll give your team the tools they
need to engage with your retail
customer through public and
customised learning programmes

@ Strategic Communications

We'll help you tell your own story to
your key trading partners through our
industry portal and forums

For more information on our
Trade Intelligence product and
services offering, contact us at
info@tradeintelligence.co.za

or +27 31303 2803

or visit www.tradeintelligence.co.za
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\ Health product section
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The newly added
baby goods aisle

Imaginative reminder to queue and social distance
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Proud local manufacturer
of pre-saturated wipes, sanitisers,
cloths, dispensers and consumables.

ENQUIRE NOW

TO PROTECT YOUR STAFF AND CUSTOMERS Trust the br fmd you know!
sanitouch@sanitouch.co.za www.sanitouch.co.za



